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Subject
Code

Inst. Marks

L | T | P | S | Credits Hours CIA | External

Total

246E3C

4 3 4 25 75

100

Learning Objectives

LO1

To know the goals of Electronic commerce

LO2

To understand the various Business models in emerging E-commerce areas

LO3

To have an insight on the internet marketing technologies

LO4

To understand the benefits and implementation of EDI

LOS

To examine the ethical issues of E-commerce

Prerequisite: Should have studied Commerce in XII Std

Unit

Contents

No. of Hours

Introduction to E-Commerce

Defining E - Commerce; Main Activities of Electronic Commerce;
Benefits of E-Commerce; Broad Goals of Electronic Commerce; Main
Components of E-Commerce; Functions of Electronic Commerce -
Process of E-Commerce - Types of E- Commerce; The World Wide
Web, The Internet and the Web: Features, Role of Automation &
Artificial Intelligence in E-Commerce.

12

II

E-Commerce Business Models & Consumer Oriented E Commerce
E-commerce Business Models, Major Business to Consumer (B2C)
Business Models, Major Business to Business (B2B) Business Models,
Business Models in Emerging E-Commerce Areas - E-tailing:
Traditional Retailing and E- retailing, Benefits of E-retailing, Models of
E-retailing, Features of E-retailing.

12

I

E-Commerce Marketing Concepts

The Internet Audience and Consumer Behaviour, Basic Marketing
Concepts, Internet Marketing Technologies — Marketing Strategy - E
services: Categories of E-services, Web-Enabled Services, Information-
Selling on the Web.

12

vV

Electronic Data Interchange & Security

Benefits of EDI, EDI Technology, EDI Standards, EDI
Communications, EDI Implementation, EDI Agreements, EDI
Security. Electronic Payment Systems, Need of Electronic Payment
System - Digital Economy - Threats in Computer Systems: Virus,
Cyber Crime Network Security: Encryption, Protecting Web Server
with a Firewall, Firewall and the Security Policy, Network Firewalls

and Application Firewalls, Proxy Server.

12
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Ethics in E-Commerce
Issues in E Commerce Understanding Ethical, Social and Political
Issues in E-Commerce: A Model for Organizing the Issues, Basic

v Ethical Concepts, Analysing Ethical Dilemmas, Candidate Ethical 12
Principles Privacy and Information Rights: Information Collected at E-
Commerce Websites.
TOTAL 60
CO Course Outcomes
CO1 | Understand the role and features of world wide web
CO2 | Understand the Benefits and model of e-tailing
CO3 | Use the web enabled services
CO4 | Tackle the threats in internet security system
COS5 | Know about the Ethical principles Privacy and Information Rights
Textbooks
1 Kenneth C. Laudon, E-Commerce: Business, Technology, Society, 4 the Edition, Pearson
Education Limited, New Delhi
2 | S.J. Joseph, E-Commerce: an Indian perspective, PHI Learning Pvt. Ltd., New Delhi
3 David Whitley, E-Commerce-Strategy, Technologies & Applications, TMI, McGraw-
Hill, London
4 | Kamlesh K. Bajaj, E-Commerce- The cutting edge of business, TMH, McGraw-Hill, Noida
5 W Clarke, E-Commerce through ASP - BPB, Wrox Publisher, Mumbai
Reference Books
1 Agarwala, K.N. and D. Agarwala, Business on the Net : What’s and How’s of E-
Commerce, McMillan Publisher India Pvt. Ltd., Chennai
2 | Ravi Kalkota, Frontiers of E-Commerce, TM, Pearson Education Limited, New Delhi
3 Elias M Awad, Electronic Commerce : From Vision to Fulfillment. PHI Learning Pvt. Ltd.,
New Delhi
4 Mathew Reynolds, Beginning E-Commerce with Visual Basic, ASP, SQL Server 7.0 &
MTS, Wrox Publishers, Mumbai
5 J. Christopher West I and Theodore H. K ClarkGlobal Electronic Commerce- Theory and

Case Studies, The MIT Press, Cambridge, London

NOTE: Latest Edition of Textbooks May be Used
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Web Resources

https://www.investopedia.com/terms/e/ecommerce.asp

https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-
marketing-concepts/

https://techbullion.com/the-importance-of-ethics-in-ecommerce/

MAPPING WITH PROGRAMME OUTCOMES
AND PROGRAMME SPECIFIC OUTCOMES

PO [ PO [ PO | PO | PO]|PO]|PO]|PO]PSO|PSO [ PSO
1 | 2| 3| 4|5 ] 6| 7| 8 1 2 3
Co1 3 2 32321212 3 3 2
CcO2 3 2 | 2 | 2 3 2 | 2 | 2 3 3 2
CcO3 3 2323212712 3 3 2
CO4 32 212113212712 3 3 2
CcO5 3 232321212 3 3 2
TOTAL | 15 | 10 | 13 ] 10 ] 15|10 ] 10 10| 15 15 10
AVEFf{AG sl 126, 51,52 , |3 3 2

3 — Strong, 2- Medium, 1- Low
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